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HUBBARD
RADIO

28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Typical Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 47.9 years old (1.% older
than average) and have a $107,318 (5.2% lower than average) annual household income.
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1440 AM

3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.
Typical Adults 18 or older who Listened to KAZG-AM in the past 7 days are 60.1 years old (26.6% older than
average) and have a $97,639 (13.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Typical Adults 18 or older who Listened to KDKB-FM in the past 7 days are 42.7 years old (10.1% younger
than average) and have a $100,990 (10.8% lower than average) annual household income.

@ Percent of Market: Adults 18 or older ﬂ‘Gender of Target vs. Market: Adults 18 or older
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15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KSLX-FM in the past 7 days are 47.6 years old (.3% older than
average) and have a $111,996 (1.1% lower than average) annual household income.
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96K

10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Typical Adults 18 or older who Listened to KUPD-FM in the past 7 days are 46. years old (3.% younger than
average) and have a $103,938 (8.2% lower than average) annual household income.
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28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

H U BBARD Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 15.7% less likely to be a
RADIO college graduate, 3.5% more likely to work full-time, 6.3% less likely to be married, 19.2% less likely to

be a parent of 1 or more children under 18.
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OFDIES 92.7

1440 AM

3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

Adults 18 or older who Listened to KAZG-AM in the past 7 days are 6.4% less likely to be a college
graduate, 43.8% less likely to work full-time, 23.3% more likely to be married, 19.5% less likely to be a
parent of 1 or more children under 18.
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10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.

Adults 18 or older who Listened to KDKB-FM in the past 7 days are 9.8% less likely to be a college
graduate, 17.3% more likely to work full-time, 10.5% less likely to be married, 10.3% more likely to be a
parent of 1 or more children under 18.
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15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Adults 18 or older who Listened to KSLX-FM in the past 7 days are 30.5% less likely to be a college
graduate, 7.8% more likely to work full-time, 8.8% less likely to be married, 31.3% less likely to be a

parent of 1 or more children under 18.
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10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 14.% less likely to be a college
graduate, 12.5% more likely to work full-time, 12.2% less likely to be married, 2.1% less likely to be a
parent of 1 or more children under 18.
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Stage in Life: Adults 18 or older
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. i . 4.4%
Working Mothers _ 9.2%
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6.7%

g . 5.5%
Parent of 1 or more Children Age 2-5 _ 8.1%
13.7%

; [
Parent of 1 or more Children Age 6- 11 _ 12.2%
17.2%

i [
Parent of 1 or more Children Age 12 - 17 _ 15.5%

3.9%
4.5%

i 18.1%

I 22.6%

who Listened to KUPD-FM in the past 7 days

Parent of 1 or more Children Under Age 2

Parent of 1 or more Children in College -

randparent of 1 or more Children under 18

m PHOENIX



HUBBARD
RADIO

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)

28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are 10.3% less likely to own their
home, 10.4% more likely to own a lower valued home, 1.7% more likely to have a single-family home,
3.1% more likely to have a dog.

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog
Townhouse or attached Home A
6.0%
Condominium 1.9% o Cat
3.2% e

8.2% 9.4%
Apartment
2%
Own SecondHome | Mobile Home or Manufactured I 3.3% Own other type of Pet
or Real Estate 4
Property Home 3.2%
= who Listened to HUBBARD RADIO in the past 7 days m PHOENIX  who listened to HUBBARD RADIO in the past 7 days BPHOENIX # who Listened to HUBBARD RADIO in the past 7 days = PHOENIX
Py "
224l Value of Owned Home: Adults 18 or older 1w, Home Loans: Adults 18 or older
Avemie Value oiowned‘ Home:
who Listened to HUBBARD RADIO in the past 7 days
PHOENIX
15.3%
8.4%

$150K-$200K $200K-$250K  $250K-$300K SSJDOK—S)SSOK $350K-$500K 55(‘)0K»$750K

. S1VH

$750K-S1M

<$150K Home Refinanced  Home Equity own
Mortgage Home Loan/Home Home/Property
= who Listened to HUBBARD RADIO in the past 7 days mPHOENIX Mortgage Improvement  Outright (No
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 586 s Loan Mortgages)
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OBDIES| 92.7

1440 AM

likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

7.4% 7.3% 9-4%
0.0 Apartment
0 3
Other Own SecondHome | Mobile Home or Manufactured
or Real Estate Home
Property

w who Listened to KAZG-AM in the past 7 days ®PHOENIX

4.4%
6.0%

0.3%
3.2%

%

» who Listened to KAZG-AMin the past 7 days

1.5%
3.2%

WPHOENIX

3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.
Adults 18 or older who Listened to KAZG-AM in the past 7 days are 14.1% more likely to own their home,
5.5% more likely to own a lower valued home, 26.% more likely to have a single-family home, .2% more

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog

Own a Cat

3.0%
Own other type of Pet

“ who Listened to KAZG-AM in the past 7 days. = PHOENIX

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Listened to KAZG-AM in the past 7 days

PHOENIX $598,816

PO ... [P - -

$150K-S200K $200K-$250K $250K-$300K SS'DOK $350K $350K SSOOK SSOOK $750K

<$150K
= who Listened to KAZG-AM in the past 7 days B PHOENIX
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@Home Loans: Adults 18 or older

Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
Mortgage Improvement Outright (No
Loan Mortgages)



ARIZONA'S
ALTERNATIVE

93

ALT » AZ

likely to have a dog.

m Own/Rent/Other: Adults 18 or older

Single Family House (unattached)
Townhouse or attached Home

Condominium

7.4% 8.5% 94%
3.4% Apartment
Other Own Second Home | nobile Home or Manufactured 3.5%
or Real Estate Home 3.2%
Property ’

w who Listened to KDKB-FM in the past 7 days = PHOENIX #who Ustened to KDKB-FM in the past 7 days mPHOENIX

10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Adults 18 or older who Listened to KDKB-FM in the past 7 days are 21.8% less likely to own their home,
11.5% more likely to own a lower valued home, 7.5% less likely to have a single-family home, .7% less

m%m Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Own aDog

Own a Cat

Own other type of Pet

# who Listened to KDKB-FM in the past 7 days u PHOENIX

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
wheo Listened to KDKB-FM in the past 7 days

PHOENIX $598,816

18.1%

$150K-S200K $200K-$250K $250K-$300K SSJDOK-S)SSOK

$3'50K—$500K SS'ODK»$750K

<$150K
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15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.

Adults 18 or older who Listened to KSLX-FM in the past 7 days are 7.5% less likely to own their home,
12.3% more likely to own a lower valued home, 7.% more likely to have a single-family home, 14.3% more
likely to have a dog.

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached) ‘
Own aDog

Townhouse or attached Home

Condominium Own a Cat

6.0% 7.4% 9.3% 9.4%

Apartment
9%
Other OwnSecondHome | Mobile Home or Manufactured H 3.8% Own other type of Pet
or Real Estate H 4
ome
Property 3.2%
w who Listened to KSLX-FM in the past 7 days = PHOENIX w who Listened to KSLX-FM in the past 7 days m PHOENIX = who Listened to KSLX-FM in the past 7 days = PHOENIX

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:

@Home Loans: Adults 18 or older

who Listened to KSLX-FM in the past 7 days

PHOENIX 598, 816

6.5%
0.6%

<$150K $150K-5200K S200K-$250K S$250K-$300K S$300K-$350K $350K-$S500K  $500K-$750K Home Refinanced  Home Equity own
Mortgage Home Loan/Home Home/Property
® who Listened to KSLX-FM in the past 7 days B PHOENIX Mortgage Improvement  Outright (No
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 281 o Loan Mortgages)
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'S ROCK

likely to have a dog.

10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 15.4% less likely to own their home,
11.% more likely to own a lower valued home, 9.1% less likely to have a single-family home, 2.2% more

m Own/Rent/Other: Adults 18 or older m%m Type of Home:Adults 18 or older 4 # Pets in Home:Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home

Condominium

8.5% 7.4% 11.2% 9.4%

Apartment g

Other

Own s“‘l’:d Home | Mobile Home or Manufactured Fl 4.9%
or Real Estate
Home
Property 3.2%

w who Listened to KUPD-FM in the past 7 days = PHOENIX » who Listened to KUPD-FM in the past 7 days WPHOENIX

Own aDog

Own a Cat

Own other type of Pet

» who Listened to KUPD-FM in the past 7 days. ®mPHOENIX

$Z4 Value of Owned Home: Adults 18 or older

Average Value of Owned Home:
who Listened to KUPD-FM in the past 7 days

PHOENIX $598,816

$3JSOK—$500K SS‘ODK»$750K
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28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
H UBBARD Adults 18 or older who Listened to HUBBARD RADIQ in the past 7 days are 15.8% more likely to look up D-
RAD'O I-Y advice online, 3.9% more likely to always vote in local elections, 5.7% more likely to belong to a gym,
6.2% more likely to fly domestic past yr.

Political Activity: Adults 18 or older

o,
SEERE 36.3% 32.9% 130.8%

Registered to Vote Democrat/Lean  Republican /Lean Independent/ None
(in District of Residence) Democrat Republican of These

Presidential Elections: Always

3. 5% 3.0%)|
2529 F ial Elections: i E"
1TELET T T D
ide Elections: S i
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b= froiminreg el Local Elections: Sometimes e
m who Listened to HUBBARD RADIO in the past 7 days W PHOENIX = who Listened to HUBBARD RADIO in the past 7 days  PHOENIX
«
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Cooking vegetables) sym education  Progmm or Relative (5%,
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3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.
OLDIES 92 7 Adults 18 or older who Listened to KAZG-AM in the past 7 days are 3.2% more likely to look up D-I-Y advice
1] i 0, i 1 H 0, H 0,
1440 AM | KAZG onllne,. 40.1% more Ilkel\( to always vote in local elections, 40.8% less likely to belong to a gym, 13.9%
more likely to fly domestic past yr.

Political Activity: Adults 18 or older

, o
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more likely to fly domestic past yr.

10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Adults 18 or older who Listened to KDKB-FM in the past 7 days are .3% less likely to look up D-I-Y advice
online, 14.2% less likely to always vote in local elections, 15.4% more likely to belong to a gym, 16.3%

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

25.4%)

Health

Recipes/ Restaurant  Online Phone Do-Rt-voursel!  Medical Finess/Diet Home / Apparel/ jobsearch/  Religion/ Take Onine  Education Career Genealogy  Dlectronk  Homework Photography Pamsting/ Online Dating
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etc) Financing)
# who Listened to KDKB-FM in the past 7 days W PHOENIX

15.4%)
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Political Activity: Adults 18 or older
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pE——
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31.2%

u who Listened to KDKB-FM in the past 7 days WPHOENIX

«
meap-s'a past 12-months Active Lifestyle Activites: Adults 18 or older

27.0%)

2 trips

colf

440,215

; : 12.4%
3 s
4uips M 5.3%
S ins 15 55
; : 5.6%
10+ trps B

S 0 o i o i i i B

% Past 12-months Domestic Airline Trips: Adults 18 or older

p 25.2%
A9 16.4%

13.2%
11.9%

15.3%

Flew Domestic past year:
Avg. # Domestic Flights:

s

33% 3a%

Lay 1%
==
Gilling-  lawnCare Gamdening Swimming  Bicyding Hiking - volunteer  Belongto  Jogging- Bowling Camping GmupFitness  Sewing- Basketball Yoga- Plates  Fishing aduk Follow a Socer  Competitive Camgiverof  Boating Football Tennis softball-  Organized Snow Skiing-  Munting
Outdoar [Flowersar Backpacking ~ Work  MealthClubor  Running Class. Cafts Continving  Weight Loss. Vifleo Gaming Aging Parent Baseball  Road Race Snowboarding
cooking vegetables) cym Education  Progmm ar Relative Isx,
Marathon,
® who Listened to KDKB-FM in the past 7 days m PHOENIX ach
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 219

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KDKB-FM)




15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.
Adults 18 or older who Listened to KSLX-FM in the past 7 days are 26.6% more likely to look up D-I-Y
advice online, 4.2% more likely to always vote in local elections, 9.8% more likely to belong to a gym, 2.3%

more likely to fly domestic past yr.

.Top-ZO past 30-days Online Lifestyle Activites:

Adults 18 or older

Political Activity: Adults 18 or older
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Presidential Elections: Always
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FaceTime, application, ete) L - 5%
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u who Listened to KSLX-FM in the past 7 days W PHOENIX 1 who Listened to KSLX-FM in the past 7 days 8 PHOENIX

«
meap-s'a past 12-months Active Lifestyle Activites: Adults 18 or older

GroupFitness  Sewing-
Class Cfts

Basketbal Yoga- Piates

» who Listened to KSLX-FM in the past 7 days

Grilling-  lawnCare Gamening Swimming  Sicyding Hiking. volunteer  Belomgto Camging
Outdoar [Flowersar Backpacking  Work  Mealth Clubor
Cooking Vegetables) e
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 281
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Fishing

% Past 12-months Domestic Airline Trips: Adults 18 or older

i = 15.4%
el c07.323 %6
il . 12.6%
G20 515 11.6%
10.5%
3
16.8%
e
10+ trips iR . Domesti past year: _

6.6%Avg. # Domestic Flights:

8%

o % e ok

L3%
il sl —
Organized  Snow Skilng-  Munting
foad Race Snowboarding

5%,
Marathon,

etc)

Softhall -
Baseball

Soccer  Competitive Camgierof  Boating Football Tennis

Video Gaming Aging Parent
or Relative

Aduk Followa
Continuing  Weight Loss
education  Progmm

W PHOENIX

(Radio Stations: KSLX-FM)



L, 10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 19.5% more likely to look up D-I-Y
advice online, 7.4% more likely to always vote in local elections, .5% more likely to belong to a gym, 13.1%

'S ROCK more likely to fly domestic past yr.

Political Activity: Adults 18 or older

o,
SEERE 36.3% 32.9% - 130.8%

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older
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HUBBARD
RADIO

Past 30-days QSR Users: Adults 18 or older

e l; | 1time
WA
£ times 12.1%
3 times 10.7%
s
6-9times

10times or more

52.3% more likely to smoke cigarettes.

28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.
Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days are .2% more likely to use QSRs past
mo., 1.2% more likely to use Sit-Down Restaurants past mo., 18.4% more likely to use Casinos past yr.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

s Vi
10times or more

mwho Listened to HUBBARD RADIO in the past 7 days W PHOENIX = who Listened to HUBBARD RADIO in the past 7 days m PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R nt Meals:
86.4% -2% 75.4% 74.5%
e IR 0 e

Drank Past 30-days: Adults 18 or older
Any Type of Beer

Liquor
W
Imported Beer 1,104,039 29.9% .
Domestic Light Beer
Domestic Regular Beer 5 25.6% BN - v
Microbrew / Craft Beer 375699 1055&“ '
® who Listened to HUBBARD RADIO in the past 7 days EPHOENX

PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Mexican  pizza

Coffes  malan steakhouse Wings/  Bagel/  Upscale
who Listened to HUBBARD RADIO in the past 7 days

Chinese

seatosd
House / eurgers/  Donut/
Coffee mar sports 8ar

WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to HUBBARD RADI n the past 7 days [ ER0,00 0N 21.6%

PHOENIX 19.1%

705,430

Past 12 months Casino Activities: Adults 18 or older

Slot Machines  pyrmpre

8.2%
272,962 7.4%

2.9%
2.7%

. P

38.2%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Spa

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

Qual intab

= who Listened to HUBBARD RADIO in the past 7 days = PHOENIX
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= who Listened to HUBBARD RADIO in the past 7 days

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)



OBDIES 92.7

1440 AM

Past 30-days QSR Users: Adults 18 or older

e b

2 times

3 times

4 times

5 times

®who Listened to KAZG-AM in the past 7 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
74.8%

.2%

6-9times

10times or more

‘W PHOENIX

more likely to smoke cigarettes.

3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.
Adults 18 or older who Listened to KAZG-AM in the past 7 days are 13.3% less likely to use QSRs past mo.,
16.7% more likely to use Sit-Down Restaurants past mo., 6.9% more likely to use Casinos past yr.,, 262.6%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

2 times

3 times

4 times

5 times

6-9times

10times or more

waﬁ

= who Listened to KAZG-AM in the past 7 days = PHOENIX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R nt Meals:

o - - n

Drank Past 30—days. Adults 18 or older
Any Type of Beer
_

Liquor
Wine

Imported Beer

1,002,531 27.2%

-V
10.8%

o ¥

wwho Listened to KAZG-AM in the past 7 days

Domestic Light Beer
Domestic Regular Beer

Microbrew / Craft Beer

W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26

Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days) a

iiii.j.ﬂlL

Som: (ol Tabem Steakhouse wings/  Bagel/  upscale  Seafood
surgers/ uuuu
sports Bar

(nllze nr

= who Listenad to KAZG-AM in the past 7 days WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wiho Listened to KAZG-AMin the past 7 days 18.8%

L2l 705,430 19.1%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines pyrwprs

665,588 18.0%

Upscale Restaurant

38.2%
Table Games (Craps, Poker, etc.)

Bar / Nightclub

Sports Betting

Stage Show / Concert

Spa
1785 290

hs: Yes

Used Past 30-days: Adults 18 or older

/[ Cannabis

(Casinos visited past 12
= PHOENIX

Other Gambling &
m who Listened to KAZG-AM in the past 7 days

70
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(Radio Stations: KAZG-AM)

Cigarettes Vape

= who Listened to KAZG-AM in the past 7 days =PHOENIX



ARIZONA'S
ALTERNATIVE

93

ALT x AZ

Past 30-days QSR Users: Adults 18 or older

;‘Malx

1time

6.8%
2 imes T
3 imes Ty
4 times 10.6%
6-9times

= who Listened to KDKB-FM in the past 7 days W PHOENIX

Avg. Monthly QSR Meals:

10times or more

Total Monthly QSR Users:
86.5% 86.2%

more likely to smoke cigarettes.

10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
Adults 18 or older who Listened to KDKB-FM in the past 7 days are .3% more likely to use QSRs past mo.,
2.4% more likely to use Sit-Down Restaurants past mo., 25.7% more likely to use Casinos past yr., 65.5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

. 1time

17.9%

2 times

14.4%

3 times 13.3%

4 times 10.1%
5 times

6-9times

6.1%

10times or more

m who Listened to KDKB-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users: A

® PHOENIX
-Down Restaurant Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

— o e

Chinese  coffes upscale  seafaod
= who Listened to KDKB-FM in the past 7 days

nakan  steakhouse wings/ ‘
Bargers/  Donut/
sports Bar

MHouse /
Caffee Bar

W PHOENIX
Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KDKB-FM in the past 7 days 26.5%

L2l 705,430 19.1%

76.3% 74.5%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Any Type of Beer

17.2%

Liquor
Wine

Imported Beer

Domestic Light Beer

Domestic Regular Beer

- ¥

Microbrew / Craft Beer '
w who Listened to KDKB-FM in the past 7 days m PHOENIX
PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

Slot Machines  pyreprs

511,209 pER:]
| 498,414 L5%

38.2%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

v
°
»

99, 5

1,785 290

Other Gambling hs: Yes

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

i /[ Cannabis

= 2.3%

® who Listened to KDKB-FM in the past 7 days mPHOENIX

219
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(Radio Stations: KDKB-FM)

Cigarettes

= who Listened to KDKB-FM in the pest 7 days



100.7 FM

KSLX

Past 30-days QSR Users: Adults 18 or older

15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to

likely to smoke cigarettes.

Adults 18 or older who Listened to KSLX-FM in the past 7 days are 1.1% more likely to use QSRs past mo.,
.3% less likely to use Sit-Down Restaurants past mo., 28.2% more likely to use Casinos past yr., 38.4% more

KSLX-FM in the past 7 days.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Coffe  makan Steakhouse Wings/  Bagel/
House / Bargers{ Donut/

Coffee mar sports 8ar

= who tistened to KSLXG-FAM in the past 7 days B PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KSLX-AM in the past 7 days |[SB00ANI 22.4%

PHOENIX 19.1%

705,430

L . 0% e
2 s ¢ Ltime
S e 2 times

= who Listened to KSLX-FM in the past 7 days B PHOENIX = who Listened to KSLX-FM in the past 7 days = PHOENIX

Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down R int Meals:
87.2% 86.2% 74.3% 74.5%

s mem 0 7
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Ay Typa of Seer

Liquor
e
Imported Beer  perers 29,9% :
Domestic Light Beer
Domestic Regular Beer - v
Microbrew / Craft Beer og&m '
wwho Listened to KSLX-FM in the past 7 days ® PHOENIX
PHOENIX Metro Scarboraugh R1 2026: Feb25-Feb26 Qual intab

m 13.7%
8.2%
272,962 7.4%
52.5%
2.7%

Bar / Nightclub

Upscale Restaurant

Sports Betting

48.3%

Stage Show / Concert

Spa

1,785 290

Other Gambling hs: Yes

Used Past 30-days: Adults 18 or older

B

mwho Listened to KSLX-FM in the past 7 days

(Casinos visited past 12

= PHOENIX
281
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(Radio Stations: KSLX-FM)

i /[ Cannabis

Cigarettes

= who Listened to KSLX-FM in the past 7 days



'S ROCK

Past 30-days QSR Users: Adults 18 or older

LMI,

1time

2 times

® who Listened to KUPD-FM in the past 7 days W PHOENIX

Total Monthly QSR Users: Avg. Monthly QSR Meals:
85.9% 86.2!

oy . B s

3 times

4 times

5 times

6-9times

10times or more

more likely to smoke cigarettes.

10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are .3% less likely to use QSRs past mo.,
1.8% more likely to use Sit-Down Restaurants past mo., 13.4% more likely to use Casinos past yr., 67.5%

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 17.9%

2 times

3 times

4 times

5 times

6-9times

!'!q!!!l

10times or more
= who Listened to KUPD-FM in the past 7 days = PHOENIX
Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Ri nt Meals:

= - - n

Drank Past 30-days: Adults 18 or older
Any Type of Beer
10.2%

Liquor

Wine

Imported Beer
Domestic Light Beer

Domestic Regular Beer

- ¥
| |

Microbrew / Craft Beer

® who Listened to KUPD-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

meican Chinese  coffer

MHouse /
Caffee Bar

makan sceakhouse wings/  Bagel/  upscale  Seafood
eurgers/ Donut/

Sports Bar

pizza

= who Listenad to KUPD-FM in the past 7 days WPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KUPD-FM in the past 7 days 21.7%

Ll 705,430 19.1%

Past 12 months Casino Activities: Adults 18 or older
Slot Machines -

1,409,105 38.2%

Table Games (Craps, Poker, etc.)
Bar / Nightclub

Upscale Restaurant

Sports Betting

Stage Show / Concert

Spa
1785 290

Other Gambling hs: Yes

(Casinos visited past 12

Used Past 30-days: Adults 18 or older

m who Listened to KUPD-FM in the past 7 days = PHOENIX

247
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= whe Listened to KUPD-FM in the pest 7 days



28.7% or 1,060,983 of PHOENIX Metro Adults 18 or older Listened to HUBBARD RADIO in the past 7 days.

H U BBAH D Adults 18 or older who Listened to HUBBARD RADIQO in the past 7 days are 20.9% more likely to have a 401K,
RAD |O 7.9% more likely to have an Auto Loan, 6.1% more likely to Invest/Trade Stocks Online, 9.1% more likely to
pay with their Debit Card.

“ﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds 1212%“‘
Money Market Funds mi:?ﬁ%

Second Home or Real Estate Property g‘:’:%

B 5.7%
Bonds 73%

Other (Crypto / NFTs / Metals, etc.) 6a% Checking Debitor ATM  Savings  CreditCard  Online  Mokile

20.6%)
4.7% 5-8% 5., 48% 47% 38y
ﬂ P

Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
. 34.4% Account
529 Plan / College Savings Plan

Mortgage Loan or Home
5.4% Equity Loan
W who Listened to HUBBARD RADIO in the past 7 days W PHOENIX

# who Listened to HUBBARD RADIO in the past 7 days B PHOENIX
Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service $
Lol 753,827 20.4%

Financial Planner

611,314 16.6%

Online Investing / Stock Tradi = -
e/ e 533,195 14.4%
8.7%
2 7.6%
. 2%
I it at a Local Office (not onl
i sk x @ @
2.9%
Real Estate Agent.
he pELETE 3.7%

Estate Planning EOB%

Accountant

8.3% 8.8%
i - - e

1.4% 725 e e - zacec
N ; 1.4% (*Past 12 Menths) Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney i Express Card Messenger
® who Listened to HUBBARD RADIO in the past 7 days W PHOENIX W who Listened to HUBBARD RADIO in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 586
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)



OBDIES 92.7

1440 AM | KAZ

3.9% or 143,997 of PHOENIX Metro Adults 18 or older Listened to KAZG-AM in the past 7 days.

Adults 18 or older who Listened to KAZG-AM in the past 7 days are 18.6% less likely to have a 401K, 9.6% less
likely to have an Auto Loan, 18.% less likely to Invest/Trade Stocks Online, 12.5% more likely to pay with their
Debit Card.

Investments Owned: Adults 18 or older

SEin

IRA (Individual Retirement Account)

32.2% |

Stocks or Stock Options
Mutual Funds

Money Market Funds

458,603 12.4%

Second Home or Real Estate Property '!;‘4%

10.7%
7.3%

Other (Crypto / NFTs / Metals, etc.) F A55%

Bonds

Checking Debitor ATM  Savings

Financial Services Has and/or Uses: Adults 18 or older

Online Mobile Online Bill Home

120.6%) -
T e e e

Credit Card

6.3% Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan w 0.8 Account Mortgage L:aq:'.g Pl_!::'e
W who Listened to KAZG-AM in the past 7 days B PHOENIX # who Listened to KAZG-AM in the past 7days B PHOENIX

Professional Services Used*: Adults 18 or older

Tax Preparation Service
paret 753,827 20.0%

Financial Planner .
611,314

Online Investing / Stock Tradi =
&/ e 533,195

Accountant

Insurance Agent at a Local Office (not online)

00.0%
pELETE 3.7%

Real Estate Agent

Estate Planning !1 2“,;%

*Past 12 Months,
Divorce / Family Attorney &a‘“rlx f )

® who Listened to KAZG-AM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 70
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B Past 3-Months Payment Methods Used: Adults 18 or older

AR

MasterCard  Apple Pay  Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger

Zelle PayPal Debit Card Venmo

® who Listened to KAZG-AM in the past 7 days W PHOENIX

(Radio Stations: KAZG-AM)




10.5% or 387,890 of PHOENIX Metro Adults 18 or older Listened to KDKB-FM in the past 7 days.
93 . ARIZONA'S Adults 18 or older who Listened to KDKB-FM in the past 7 days are 31.2% more likely to have a 401K, 10.7%
ALTERNATIVE more likely to have an Auto Loan, 42.5% less likely to Invest/Trade Stocks Online, 5.3% more likely to pay with
their Debit Card.

ALT x AZ

mﬁalnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older
401K Plan
IRA (Individual Retirement Account) M
Stocks or Stock Options
Mutual Funds M”"“H
Money Market Funds ""’1‘5_“

Second Home or Real Estate Property E::‘%

0% ¢ %
Bonds e e @ a6% 8% g0 48K g% 2%
: % s [E
B 7.0 =3 . ]
Other (Crypto / NFTs / Metals, etc.) L

6.3% Checking  Debitor ATM  Savings  Credit Card Online Mobile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced Home

Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan 5:':’:: Accoi Mortgage "';:"‘.z ’L’D“:‘e
W who Listened to KDKB-FM in the past 7 days W PHOENIX

® who Listened to KDKB-FM in the past 7 days H PHOENIX

Professional Services Used*: Adults 18 or older | pey'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

753,427 20.4%

Financial Planner 2
611,314

Online Investing / Stock Trading

12.0%

Accountant

. 7.9%
I it at a Local Offi ot onll
SES————
5 4.0%
Real Estate Agent
he 135,884 WENF]

Estate Planning E e

8.8% 7.3%

1.4% 8 reee 2 e o e zacec
N ; 1=0.6% (*Past 12 Menths) Visa Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney i Express Card Messenger
# who Listened to KDKB-FM in the past 7 days H PHOENIX ® who Listened to KDKB-FM in the past 7 days B PHOENIX
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15.5% or 572,097 of PHOENIX Metro Adults 18 or older Listened to KSLX-FM in the past 7 days.

Adults 18 or older who Listened to KSLX-FM in the past 7 days are 24.2% more likely to have a 401K, 9.7%
more likely to have an Auto Loan, 47.9% more likely to Invest/Trade Stocks Online, 12.8% more likely to pay
with their Debit Card.

Investments Owned: Adults 18 or older

IRA (Individual Retirement Account)
Stocks or Stock Options
15.8%
13.5%
Money Market Funds I:::ﬁ

Second Home or Real Estate Property 3‘::

7.8%
Bonds 7a%

e - = = = E - -
Other (Crypto / NFTs / Metals, etc.) E el Checking Debitor ATM  Savings  CreditCard  Oniine Mobile  OnlineBil  Home  Autoloan

Financial Services Has and/or Uses: Adults 18 or older

Mutual Funds

A e B e - o
ﬂ e e —

Money  Certificates of Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
529 Plan / College Savings Plan  gtes :m Accoi Mortgage "’:‘"." ’L’D“:f
® who Listened to KSLX-FM in the past 7 days W PHOENIX

® who Listened to KSLX-FM in the past 7 days B PHOENIX
Professional Services Used*: Adults 18 or older 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service
parad 753,427 20.4%
Financial Planner
4 !
Cntnemsing sk o,
8.8%
21 7.6%
Insurance Agent at a Local Office (not online) :
250,210 .
3 2.8%
Real Estate nt
leal Estate Ager & 3.7%

Accountant

10.0% g gog 5

Estate Planning h 10% s e ; o o : i ...
N ; 1.0% (*Past 12 Menths) VisA Zelle PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 11% Express Card Messenger
¥ who Listened to KSLX-FM in the past 7 days M PHOENIX

¥ who Listened to KSLX-FM in the past 7 days M PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 281
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10.6% or 390,548 of PHOENIX Metro Adults 18 or older Listened to KUPD-FM in the past 7 days.
Adults 18 or older who Listened to KUPD-FM in the past 7 days are 23.7% more likely to have a 401K, 10.9%

less likely to have an Auto Loan, 11.3% more likely to Invest/Trade Stocks Online, 2.4% less likely to pay with
'S ROCK their Debit Card.

Investments Owned: Adults 18 or older

401K Plan
Stocks or Stock Options

Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)

12.0%
Mutual Funds 13.5%
Money Market Funds 2%
12.4%
11.2%
Second Home or Real Estate Property 6.4%
20.6%)
Other (Crypto / NFTs / Metals, etc.) F 6.3% * Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Autoloan  Money Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit(CDs) Home Improvement
- 54.9% Account Mortgage Loan or Home
529 Plan / College Savings Plan E i Eapity toan
® who Listened to KUPD-FM in the past 7 days W PHOENIX ® who Listened to KUPD-FM in the past 7 days H PHOENIX

Professional Services Used*: Adults 18 or older | pry'Past 3-Months Payment Methods Used: Adults 18 or older

Tax Preparation Service

753,427 20.4%

Financial Planner

611,314 16.6%

Online Investing / Stock Tradi :
e/ e 533,195 14.4%

8.9%

t
Accountant 280,034 7.6%

b 8.2%
250,210 6.8%

7.8%

Insurance Agent at a Local Office (not online)

Real Estate Agent

i35384 3.7%

6.5% 7-3%
1.1% 3.4% 4.2%
Estate Planning E 1A% st b Ve s ot e i us R
N ; 1.7% (*Past 12 Menths) PayPal Debit Card Venmo MasterCard  Apple Pay  Cash App American  Google Pay StoreCredit  Discover  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney Lix Express Card Messenger
# who Listened to KUPD-FM in the past 7 days B PHOENIX W who Listened to KUPD-FM in the past 7 days B PHOENIX
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minutes and 24 seconds each week with All Forms of Media.
R A D | O 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 10 hours and 45 minutes each week
listening to All Local AM/FM Radio, representing 15.3% of totaltime spent with all forms of Media.

[

l H U BBAR D Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 2 days, 22 hours, 21

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

66:1
Concurrent
usage %: 57.4%

who Listened to HUBBARD PHOENIX
RADIOin the past 7 days

® who Listened to HUBBARD RADIO in the past 7 days B PHOENIX

PHOENIX ~ Metro  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 586 PHOENIX ~ Metro  Scarborough R12026: Feb25-Feb26 ~ Qual Intab 1,927 Ub ard Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for:Anything .
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Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 3 days, 12 hours, 12 minutes and
OLDIES 92 7 27 seconds each week with All Forms of Media.
1440AM | KAZG

100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an avg. of 10 hours and 29 minutes each week listening
to All Local AM/FM Radio, representing 12.5% of total time spent with all forms of Media.

100yl

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

66:1
Concurrent
uUsage %: 57.4%

who Listened to KAZG-AM in
the past 7 days

PHOENIX

® who Listened to KAZG-AM in the past 7 days

m PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 70 PHOENIX Metro Scarborough R1 2026: Feb25-Feb26
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Qudl Intab 1,927 Hubbard Share of Everything

for Anything _
BROADCASTING -
(Radio Stations: KAZG-AM)




Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 2 days, 14 hours, 10 minutes and
93 . ARIZONA'S 52 seconds each week with All Forms of Media.
ALTERNATIVE

100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an avg. of 12 hours and 1 minutes each week listening to
All Local AM/FM Radio, representing 19.3% of total time spent with all forms of Media.

ALT » AZ

Avg. H:M:S/weekwith All Forms of Media:
Adults 18 or older

Concurrent
usage %:

wha Uistened to KDKB-FM in PHOENIX
the past 7 days

H who Listened to KDKB-FM in the past 7 days B PHOENIX
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Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 2 days, 23 hours, 19 minutes and 15
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an avg. of 11 hours and 4 minutes each week listening to
All Local AM/FM Radio, representing 15.5% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 3 days, 0 hours, 49 minutes and 2
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an avg. of 11 hours and 54 minutes each week listening
to All Local AM/FM Radio, representing 16.3% of total time spent with all forms of Media.
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and 1 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an avg. of 9 hours and 47 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 18.2% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 2 days, 17 hours, 20 minutes and 6
LDIES 92 7 seconds each week with All Forms of Ad-Supported Media.
1440 AM | KAZG

100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an avg. of 8 hours and 18 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 12.7% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 1 days, 21 hours, 47 minutes and
93 L4 ARIZONA'S 28 seconds each week with All Forms of Ad-Supported Media.
ALTERNATIVE 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an avg. of 10 hours and 55 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 23.9% of total time spent with all forms of Ad-Supported Media.
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100.7 FM Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 2 days, 5 hours, 2 minutes and 47
KSLX seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an avg. of 10 hours and 7 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 19.1% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 2 days, 6 hours, 32 minutes and 37
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an avg. of 11 hours and 4 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 20.3% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an average of 7 hours
= HUBBARD and 39 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio
[ RADIO for an avg. of 83.9 minutes/day. (Local Radio delivers 18.2% of Time with Ad-Supported Media.)
Top-I? All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of 9 hours and 20
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 71.2 minutes/day.

(Local Radio delivers 12.7% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

R — TR T
m—m.
P et T w

m-m-m Hoursinues/dey with A1 - R

B il hm
RS i m

mwho Listened to KAZG-AM in the past 7 days

in the past 7 days

Forms of Media: Adults 18 or older

Listened to KAZG-AM

B PHOENIX

Local TV Stations
1215

Non-Premium Cable TV
Networks
103.0

Local AM/FM Radio F

899

Billboards &
Signs
(Weekly
Drivers)...

Email/Text/I

M/Zoom,etc.

(Personal &
Work)...

acebook
49.2

Games/F
antasy/...

Instagr
am
258

Local TV Stations
95.1

Non-Premium Cable
TV Networks
68.9

Local AM/FM Radio
67.2

Facebook
529

Email/Text/IM/Z
ocom,etc.
(Personal &
Work)...

Billboards & Signs
(Weekly Drivers)

m who Listened to KAZG-AM in the past 7 days

H PHOE

55.1

Search

(Google,
Instagram Bing, etc.)

36.1 29.0

News/We

ather/s...
Netflix Groc ' B

255 ery.. @

NIX

[averoge week)

Top-13 All Forms of Ad-. Suggorted Media {Persons & % Reach) Adults 18 or older

Toto! persons

Grocery Stores
Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc))

fSports
Local AM/FM Radio
Email/Text/IM/Zoometc. (Personal & Work)
Facebook
Local TV Stations
Non-Premium Cable TV Networks
‘Shopping (incl. Food/Auctions/Travel, etc.)
Gas Stations/Convenience Stores
Instagram

Amazon Prime/IMDb FireTv

PHOENIX

P S—
PRI —T

% Time spent:

Avg. Hours+Minutes/day with All

B
m

58

-!m

-ﬂ'

® who Listened to KAZG-AM in the past7
Metro

concurre Z z%ﬁ
usage %,

Scarborough R1 2026: Feb25-Feb26

Forms of Ad-Supported Media:
Adults 18 or older

who Listened to KAZG-AM
in the past 7 days

PHOENIX

W PHOENIX
Qual intab

days
70

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

{Averoge Doy

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 18 or older

Local TV Stati
104.9

Non-Premium Cable
TV Networks
88.9

Amazon

Prime/IMDb/FireTV

Billboards &
Signs (Weekly
Drivers)...

‘ Email/Text/!|

M/Zoom,etc.

Local AM/FM Radio

71.2

Search
(Google,

(Personal &  Bing, etc.)

Work)...

Shopp
ing

Instag
ram

21.0

26.0

News/W
eather...

Gro...|G

Local TV Stations
90.8

Non-Premium
Cable TV Networks
65.8

Local AM/FM Radio
63.1

Amazon
Prime/IMDb/Fire
v
39.1

Billboards & Signs
(Weekly Drivers)

55

Email/Text/|
M/Zoom,etc.
(Personal &
Work)...

1

Search
(Google,
Bing, etc.)
29.0

News
/Wea
ther/
Spo...

Shopping
(incl.
Food/Au
ctions/...

Instagra
m

275 Groce... 6.

u who Listened to KAZG-AM in the past 7 days

(Radio Stations: KAZG-AM)

H PHOENIX

* Share of Everything
for Anything |




ARIZONA'S
ALTERNATIVE

93

ALT x AZ

{Average Week]

Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
Email/Text/IM/Zoom,etc. (Persanal & Waork)
Banking/Financial/Real Estate (Websites/Apps)
News/Weather /Sports (Websites/Apps)
Local AM/EM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Non-Premium Cable TV Networks

Netflix

Instagram

Total persons:

538 7%
B — T T
!!M—'!m.
B E— | G :
mm Hours+Minutes/day with All m

Forms of Media: Adults 18 or older m

who

m‘ _;l!‘ i
BT —

= who Listened to KDKB-FM in the past 7 days

% Time Spent

Listened to KDKB-FM
n the past 7 days

B PHOENIX

verege Doy}

Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of 6 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 93.6 minutes/day.

(Local Radio delivers 23.9% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of 7 hours and 34
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 86.8 minutes/day.

(Local Radio delivers 19.1% of Time with Ad-Supported Media.)
Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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2 Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of 7 hours and 47
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(Local Radio delivers 20.3% of Time with Ad-Supported Media.)
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HUBBARD
RADIO

Avg. Week AII Audto (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

- 1,060,983 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen
to Ad-Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 45.9%
of all time spent daily with Ad-Supported Audio.
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- 143,997 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 71.2 minutes every day representing 42.7% of all
time spent daily with Ad-Supported Audio.

79.7%

RIET ] I 2
[esazo | 207 pumen

(220 22a 1 107

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

*
aaaﬂi
2 =3 (o8 s s
et = R R

2 e ) e
5 b oo o
SPs S8 Sy S NS

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

=

SiriusXmM
30.7

Amazon
Music

20.8

Pandora

Podcasts
18.4

14.3

iHeartR
adio...

YouTube
Music

Podcasts
23.0

SiriusXm
17.4

Spotify
239

All Amaz

YouTube
Music
14.1

TV Music = Other on
Channels s Musi
13.1 10.4 G

Owned
Music

Pandor  Au...
Music a

Local AM/FM
Radio

Apple

e mw‘%% Mnil;s;'r:::TK:.lerM PHOENIX ;(;cgl AM/FM Radio e o g e 50 T
HeartRadio MR I3 750 1 1.4%
u who Listened to KAZG-AM in the past 7 days m PHOENIX ® who Listened to KAZG-AM in the past 7 days W PHOENIX
Avg. Week Ad—SrtLngorted Audio (Persons & % Reach): Adults 18 or olderx A‘:‘g Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local AM/FM Radio
Podcasts

TV Music Channels
YouTube Music
Pandora

Amazon Music
Spotify

All Others
iHeartRadio
SiriusXM
Audiobooks
Owned Music
Apple Music

PHOENIX

R
[zoaic | e
Il.!%
P 0:0%

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

_m

0.0% who Listened to KAZG-AM PHOENIX
P 0% inthe post 7 days
0.0%
® who Listened to KAZG-AM in the past 7 days m PHOENIX
Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 70

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reseived.

%

Local AM/FM Radio
71.2

Amazon Music
21.2

Podcasts
149

Spotify
10.4

YouTube
Music
16.4

Pandor
a
83

All
Other
(s

iHeart
Radio
8.1

v
Music...

s

TV Music
Channels
13.1

Podcasts
221

Amaz
on

Panderal Music
9.2 7.6

YouTube
Music
11.3

All
Othe...

Local AM/FM Radio
63.1

Spotify
10.3

® who Listened to KAZG-AM in the past 7 days

(Radio Stations: KAZG-AM)

o PHOENIX
* Share of Everything




- 387,890 or 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days listen to Ad-
93 :ﬂ%ﬂ::ﬁv[ Supported Local AM/FM Radio for an average of 93.6 minutes every day representing 45.5% of all

ALT x AZ time spent daily with Ad-Supported Audio.
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- 572,097 or 100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 86.8 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.
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- 390,548 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 94.9 minutes every day representing 43.2% of all
time spent daily with Ad-Supported Audio.
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1,060,983 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen
l H UBBARD to Ad-Supported Local AM/FM Radio for an average of 83.9 minutes every day representing 45.9%
RADIO of all time spent daily with Ad-Supported Audio.
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143,997 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-

BDIES 927 Supported Local AM/FM Radio for an average of 71.2 minutes every day representing 42.7% of all
1440 AM time spent daily with Ad-Supported Audio.
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. 387,890 or 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days listen to Ad-
93' ﬁf‘ll%g::TfVE Supported Local AM/FM Radio for an average of 93.6 minutes every day representing 45.5% of all
ALT x AZ time spent daily with Ad-Supported Audio.
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100.7 FMm 572,097 or 100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days listen to Ad-

KSL 8 Supported Local AM/FM Radio for an average of 86.8 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.
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2 390,548 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
%. Supported Local AM/FM Radio for an average of 94.9 minutes every day representing 43.2% of all
'S

ROCK time spent daily with Ad-Supported Audio.
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HUBBARD
RADIO

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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1,060,983 or 100.% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Alternative, Classic Hits, Active Rock,
and Adult Contemporary.
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1440 AM Alternative.

143,997 or 100.% of Adults 18 or older who Listened to KAZG-AM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Oldies, Adult Hits, Classic Hits, Hot AC, and

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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387,890 or 100.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Classic Hits, Hot AC, Adult Hits, and

Classic Rock.
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Ad—Suggo.rted Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week)
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Classic Hits

Pop Contemporary Hit Radio
Adult Hits

Hot AC

Country
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Mexican Regional
News/Talk/Information
Alternative

Active Rock
Contemporary Christian

Rhythmic AC

572,097 or 100.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Classic Hits, Adult Hits, and
Pop Contemporary Hit Radio.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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# who Listened to KUPD-FM in the past 7 days

390,548 or 100.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Active Rock, Classic Rock, Hot AC, Adult Hits, and

Alternative.
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HUBBARD
RADIO

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV

YouTube Video

Roku + The Roku Channel

AppleTV+, fubo, Pluto, Tubi, etc.

Hulu/Hulu + Live TV {any Hulu)

TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

Avg.

% Time spent:

641,387 or 60.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 94.3 minutes every day representing 34.7% of all
time spent daily with Ad-Supported Video.
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1440 AM

Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV

YouTube Video

Roku + The Roku Channel

AppleTV+, fubo, Pluto, Tubi, etc.

Hulu/Hulu + Live TV {any Hulu)

TikTok

Disney+

Paramount+

Peacock

Premium Cable TV Networks

% Time spent:

110,799 or 76.9% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 104.9 minutes every day representing 28.% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations
Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV

YouTube Video

Roku + The Roku Channel

AppleTV+, fubo, Pluto, Tubi, etc.

Hulu/Hulu + Live TV {any Hulu)

TikTok

Disney+

Paramount+

Peacock
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221,025 or 57.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 75. minutes every day representing 32.1% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg Mmutes/day Spent): Adults 18 or older
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318,063 or 55.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 99.4 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Video.
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246,204 or 63.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 84.8 minutes every day representing 33.9% of all time
spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older

2 44
(20,54
e

2%
(e
(4,05 |

U
=,
£

YouTube
Video
17.9

TikTok Eremiim

17.1

Non-
Premium

Cable TV
Networks
55.4

Rok
moun u+

Hulu/Hu Para

lu + Live
V... t+... Th...

Amazon
Prime/IMDb/
FireTV...

Peac Disn
oc... ey...

AppleTV
+,fubo...

Local TV Stations
88.0

Local TV
Stations
95.1

Amazon
Prime/IMD
b/FireTV
pL .

Premium

: Cable...
Non-Premium

Cable TV
Networks
68.9

AppleT Ti
V+,fu...
1

Hulu/H

Para
ulu +... m..

YouTube
Video
20.8

Roku +
The...

kTo Disn
k ey+
2.7 11.2

Peac
ac...

m who Listened to KUPD-FM in the past 7 days

B PHOENIX

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV... M

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+ fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

PHOENIX

Total Persons.

59.2%

m—um—
T —
S —

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

M-'
2sazes | W

0. who Listened to KUPD-FM PHOENIX
Co— 8:0% e pest7durs
 who Listened to KUPD-FM in the past 7 days B PHOENIX

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 247

% ime Spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

33 30
24,1%

o b m
5 : i Mo Yo
R R ¢ R R M

Amazon
Prime/IMDb/
FireTV
341

Non-Premium Cable TV
Networks
53.4

Hulu/H
ulu +
Live...

Para...

YouTu
be
Video
17.8

TikTok
17:0

Local TV Stations

248 Netfl...

Local TV Stations
90.8

Non-Premium Cable TV
Networks
65.8

Netflix
112
TikT
ok
12.7

YouTube
Video
20.6

Hulu/H..

Amazon
Prime/IMDb
[FireTV
39.1

Appl...

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

= who Listened to KUPD-FM in the past 7 days

(Radio Stations: KUPD-FM)

m PHOENIX

soefa.ai

* Share of Everything
for Anything _



641,387 or 60.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
I H UBBARD Ad-Supported Local TV Stations for an average of 94.3 minutes every day representing 34.7% of all
RADIO time spent daily with Ad-Supported Video.
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110,799 or 76.9% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-
BDIES |92.7 Supported Local TV Stations for an average of 104.9 minutes every day representing 28.% of all time
1440AM | KAZG spent daily with Ad-Supported Video.
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’ 221,025 or 57.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
93 :ET%I?::T]SVE Supported Local TV Stations for an average of 75. minutes every day representing 32.1% of all time
ALT x AZ spent daily with Ad-Supported Video.
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100.7 FM 318,063 or 55.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-

KSL 8 Supported Local TV Stations for an average of 99.4 minutes every day representing 37.8% of all time
spent daily with Ad-Supported Video.
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Supported Local TV Stations for an average of 84.8 minutes every day representing 33.9% of all time

2 246,204 or 63.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days watch Ad-
%Jﬁs ROCK spent daily with Ad-Supported Video.
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Local TVStat:on Programs (Persons & % Reach): Adults 18 or older

(average week
Spnrts

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
Game Shows
Documentaries
Mystery/Suspense/Crime
Food/Cooking Shows
Local News - Late

Court Shows

' 641,387 or 60.5% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies,
Local News - Morning, Dramas, and Game Shows.

PG — 12,4
(erezes | oo 16,30
m_rm-
m 12,4
-!m 1063
oz |

27.0% Avg. Hours+Minutes/day with Local

m m TV Stations: Adults 18 or older

m -

B
who Listened to HUBBARD PHOENIX

P —T 350

w who Listened to HUBBARD RADIO in the past 7 days m PHOENIX

o
on
R

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
% Time Spent (Average Day)

Comedies

Game Shows
199

Dramas
355

Court Shows

Local News -
Morning
342

Game Shows Movies

Sports =
21.9 214

29.4

Local News -
Evening
249

Comedies Document
23.7 5.3 X aries...

= who Listened to HUBBARD RADIO in the past 7 days

= PHOENIX

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(averoge week]
Sports

Local News - Evening
Comedies

Local News - Morning
Movies

Dramas

Game Shows
National/Network News
Mystery/Suspense/Crime
Local News - Late

Court Shows.

Late Night Talk

Food/Cooking Shows

PHOENIX

Tomal Persons: % Time Spent:

A ———
eecoo | Cos
D — 0 T
TR —1

e m—
MW
o p—1 3

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults
18 orolder

{Average Day)

Ad-Supported Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Dramas
32.2

who Listened to HUBBARD PHOENIX
s7sas |17
® who Listened to HUBBARD RADIO in the past 7 days B PHOENIX

Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 586

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Game Shows
19.9

Dramas
371
Late
Night
Talk
8.2

Food/Co
oking
Shows...

Miystery/Suspense/Cr
Comedies ime
18.2 15.9 : 34.2

Morning

Local News -

Comedies Movies
224 224

Game Shows
219

Local News -  Mystery/Susp
Evening ense/Crime
26.0 17.6 Food/Coo...

® who Listened to HUBBARD RADIO in the past 7 days

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)

® PHOENIX
* Share of Everything

- for Anything _



' 110,799 or 76.9% of Adults 18 or older who Listened to KAZG-AM in the past 7 days watch Ad-
OLDIES 92 7 Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Morning, Dramas, Local
1440 AM News - Evening, Comedies, and Mystery/Suspense/Crime.
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' 221,025 or 57.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
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' 318,063 or 55.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local News -
Morning, Comedies, Game Shows, and Local News - Late.
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2 266,893 or 68.3% of Adults 18 or older who Listened to KUPD-FM in the past 7 days use Ad-
Supported Social Media for an average of 156.1 minutes every day representing 27.9% of all time
spent daily with Ad-Supported Digital Media.
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622,726 or 58.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
Supported Facebook for an average of 50. minutes every day representing 34.9% of all time spent
daily with Ad-Supported Social Media.

Avg. Week All Socml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook

Instagram

YouTube Video

Reddit

Linkedin

TikTok

WhatsApp

Pinterest

X
Others{Rumble, Threads,...

Snapchat
Blogs/Message Boards (read...

tumblr

P e—T

T —T

m—m!.
(osas |

MF 17.2%
IV

uwho Listened to HUBBARD RADIO in the past 7 days

Avg. Hours+Minutes/day with all
Social Media: Adults 18 or older

2:47

who Listened to HUBBARD PHOENIX

RADIOn the past 7 days

® PHOENIX

= = W T >
o bk bk e
R SR SRR IR

Facebook
434

Instagram
42.2

YouTube
Video
18.3

Pin
X ter
TikTok
12.3

est
5.7

LinkedIn
9.1

Instagram
36.1

Reddit
10.3

TikTok
12.7

LinkedIn
9.2

Facebook
529

YouTube
Video
20.8

Whats Pinte
App... res...

® who Listened to HUBBARD RADIO in the past 7 days

W PHOENIX

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit
Linkedin
TikTok
WhatsApp
Pinterest

X
Others(Rumble, Threads,...
Snapchat

@m-
_m,
m-m.
m-m

A S
Rl v, m

(aggs T

s s s st IR T 15"

tumblir

PHOENIX

B '

m who Listened to HUBBARD RADIO in the past 7 days
Scarborough R1 2026: Feb25-Feb26

Metro

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
orolder

who listened to HUBBARD PHOENIX
RADIOfn the past 7 days

m PHOENIX

Qual Intab 586

e o3
gagagﬂgg
- A8 mhe Ay P @
b R f ¥ 2 __§

3%

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
50.0

YouTube
Video
18.2

Instagram
29.2

Pinte
rest X
5.6 5.4

LinkedIn
7.4

TikTok
12.3

Reddit
73

Wha...

Instagram
27.5

Linked!
n
7.6

TikTok
127

Reddit
6.0

Facebook
54.9

YouTube
Video
20.6

Pinter

® who Listened to HUBBARD RADIO in the past 7 days

= PHOENIX

soefa.ai

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)

® Share of Everything

for Anything _




BDIES| 92.7

1440 AM

Avg. Week All Sacml Medla (Persons & % Reach): Adults 18 or older Avg Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Facebook
Instagram
YouTube Video
Reddit
Linkedin
TikTok
WhatsApp
Pinterest

X
Others{Rumble, Threads,..
Snapchat

Blogs/Message Boards (read... mn 7:4%

tumblr

96,830 or 67.2% of Adults 18 or older who Listened to KAZG-AM in the past 7 days use Ad-
Supported Facebook for an average of 47.9 minutes every day representing 38.4% of all time spent
daily with Ad-Supported Social Media.
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212,958 or 54.9% of Adults 18 or older who Listened to KDKB-FM in the past 7 days use Ad-
Supported Facebook for an average of 43. minutes every day representing 33.3% of all time spent
daily with Ad-Supported Social Media.
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331,560 or 58.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days use Ad-Supported
Facebook for an average of 57.6 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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240,865 or 61.7% of Adults 18 or older who Listened to KUPD-FM in the past 7 days use Ad-
Supported Facebook for an average of 54. minutes every day representing 34.6% of all time spent
daily with Ad-Supported Social Media.
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622,726 or 58.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days use Ad-
l H UBBARD Supported Facebook for an average of 50. minutes every day representing 34.9% of all time spent

RADIO daily with Ad-Supported Social Media.
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96,830 or 67.2% of Adults 18 or older who Listened to KAZG-AM in the past 7 days use Ad-
OEDIES|92.7 Supported Facebook for an average of 47.9 minutes every day representing 38.4% of all time spent
1440AM | KAZG daily with Ad-Supported Social Media.
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’ 212,958 or 54.9% of Adults 18 or older who Listened to KDKB-FM in the past 7 days use Ad-
93 RE]%::T?VE Supported Facebook for an average of 43. minutes every day representing 33.3% of all time spent
ALT x AZ daily with Ad-Supported Social Media.
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100.7 FMm 331,560 or 58.% of Adults 18 or older who Listened to KSLX-FM in the past 7 days use Ad-Supported
KSL 8 Facebook for an average of 57.6 minutes every day representing 36.6% of all time spent daily with
Ad-Supported Social Media.
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daily with Ad-Supported Social Media.
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l HUBBARD
RADIO

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 80,580;
Local Radio: 68,727; Social Media: 55,422; Non-Prem. Cable: 28,898; Local TV: 23,469
reaching Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days.
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OFDIES 92.7

1440 AM

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 9,701; Local
Radio: 9,206; Social Media: 6,329; Non-Prem. Cable: 5,112; Local TV: 3,797 reaching
Adults 18 or older who Listened to KAZG-AM in the past 7 days.
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ARIZONA'S
ALTERNATIVE

93

ALT x AZ

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,964;
Local Radio: 25,135; Social Media: 20,818; Non-Prem. Cable: 9,904; Local TV: 7,734
reaching Adults 18 or older who Listened to KDKB-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 45,368;
Local Radio: 37,160; Social Media: 29,865; Non-Prem. Cable: 14,552; Local TV: 12,068
reaching Adults 18 or older who Listened to KSLX-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to KSLX-FM in the past 7
days
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'S ROCK

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 26,368;
Local Radio: 25,052; Social Media: 17,048; Non-Prem. Cable: 9,352; Local TV: 7,713
reaching Adults 18 or older who Listened to KUPD-FM in the past 7 days.
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HUBBARD
RADIO

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

Tomal Persons

M

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Spotify

Podcasts

Drug Stores

SiriusXmM

Retail Stores

Movie Theaters

958,089 or 90.3% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
an average of 50.9 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 50.8 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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OBDIES 92.7

1440AM | KAZG

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(Average week]
‘Grocery Stores

Billboards & Signs (Weekly Drivers)

Walking in Towns, Cities, Downtown...

AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

Spotify

Podcasts

Drug Stores

SiriusXmM

Retail Stores

Movie Theaters
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= who Listened to KAZG-AM in the past 7 days
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usage %
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138,873 or 96.4% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an
average of 37.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 43.1 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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ARIZONA'S
ALTERNATIVE

93:

ALT x AZ

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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331,647 or 85.5% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an
average of 54.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 56.7 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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100.7 FM

KSLX

519,665 or 90.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average
of 45.7 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 52.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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351,688 or 90.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average
of 59.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 57.5 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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I HUBBARD
RADIO

with Ad-Supported Out-of-Home Media.

958,089 or 90.3% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend an
average of 50.9 minutes per day driving, seeing Billboards and Signs representing 31.3% of all Time Spent
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138,873 or 96.4% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an average of
BDIES |92. 37.3 minutes per day driving, seeing Billboards and Signs representing 27.4% of all Time Spent with Ad-
1440 AM | KAZG Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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. 331,647 or 85.5% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an average of
93 3 Rf&gmﬁ“ 54.3 minutes per day driving, seeing Billboards and Signs representing 30.3% of all Time Spent with Ad-
ALT x AZ Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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519,665 or 90.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average of

45.7 minutes per day driving, seeing Billboards and Signs representing 28.8% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

Reachié "Share of Ad-Supported OOH Media"
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4 351,688 or 90.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average of
% m 59.5 minutes per day driving, seeing Billboards and Signs representing 32.1% of all Time Spent with Ad-
'S ROCK Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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958,089 or 90.3% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days spend
H UBBARD an average of 50.9 minutes per day driving an average of 29.6 miles each day and are 33.1% more
RADIO likely to use Superstition Freeway (E Hwy 60) than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
10 NN s | so142 R 85000 Pt —"—
17 fen N 3080 85282 [ r i m— a2% 85142 pEAES — 3.62%
Indian School Road e 205t " 85000 e Lo — 3% 85224 I 2%
Red Mountain Freeway (NE Loop 202) ke - 2 85225 P ommm 3.5k 85282 [ B 2am
Bell Road  FEFFER 2055 85353 2 Oy % 85015 PERTa Do 2.00%
Supersition Freeway (€ Hwy 60) g 250 85210 s 520 ™ 2
Comelback Road SR ™, s520 T 55000 PO g 196%
Highway 51 zos ss224 sor .
McDowel Road 2% ss205 son o o
santan Freeway (SE Loop 202) [ s &% 85015 [ — 2.74% 85225 [ g L82%
Thomas Road e 10 131~ 85326 o , 85210 T
Tth Avenue B Tl 85021 Py, a7 85003 P o o
Agua Fria Freeway (NW Loop 101) B 0% % 85044 e 2.19% f 85019 B 1.36%
chandler Bivd A 8.2% 85383 188% Joa% 85301 [EEAUC— 136%
Grand Avenue (W Hwy 60) I 1a [L50% 85013 [ECE—— 1.65% 85034 [ 13%
Pima Freeway (NE Loop 101) [ESSSEsssuuy 17.0% 85345 Lo 85207 [P 1.1%
Scottsdale Road 85008 L s ve% 85215 ORI oo 126%
7th Street 85213 B 152% 85260 PR 118%
Price Freeway (SE Loop 101) Sien M 85019 1—% 85204 M 1.06%
Central Avenue ,7‘)6 85296 1591647% 85027 0.42% o1
32nd Street : Avg. Hours+Minutes/day Driving: 85301 .42 290 1'1%'.;27% 85016 M 9.97%
Arizona Avenue/Country Club x = AdkaltedBerelder 85053 0.46% 1.35% 85208 0.90%
Deer Valley Road  FEEBEEE 10.6% 85043 [TCIE—,. 130% 85213 [ 083%
Cave Creek Road JSERTRN 0.0% A.,g,M,-WDa,- 85208 [T 1.20% 85257 PSR, Lg%
4ith Street ggngz‘ Dnlw"zlol.imncdwﬁUBMRD )( 85254 m v 85085 m e
North Hayden Road  JEeaim™ 5% RADIOn the past 7 days 85016 [REEIE 121% 85044 [ 079%

= who Listened to HUBBARD RADIO in the past 7 days mPHOENIX Soeﬁ ! Shﬂr;i:if;::iyntghiﬂs

PHOENIX Metro Searborough R1 2026: Feb25-Feb26 Qual Intab 586
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Radio Stations: KAZG-AM OR Radio Stations: KDKB-FM OR Radio Stations: KSLX-FM OR Radio Stations: KUPD-FM)




BDIES 92.7
KAZG

1440 AM

138,873 or 96.4% of Adults 18 or older who Listened to KAZG-AM in the past 7 days spend an
average of 37.3 minutes per day driving an average of 21.7 miles each day and are 161.% more likely
to use Bob Stump Memorial Parkway (Loop 303) than the Metro aver

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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ALTERNATIVE

331,647 or 85.5% of Adults 18 or older who Listened to KDKB-FM in the past 7 days spend an
average of 54.3 minutes per day driving an average of 31.6 miles each day and are 70.8% more likely
to use 32nd Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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519,665 or 90.8% of Adults 18 or older who Listened to KSLX-FM in the past 7 days spend an average
of 45.7 minutes per day driving an average of 26.6 miles each day and are 55.5% more likely to use
Superstition Freeway (E Hwy 60) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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351,688 or 90.% of Adults 18 or older who Listened to KUPD-FM in the past 7 days spend an average
of 59.5 minutes per day driving an average of 34.6 miles each day and are 96.8% more likely to use
Price Freeway (SE Loop 101) than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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North Hayden Road

Deer Valley Road
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Avg. Hours+Minutes/day Driving:

14.4% Adults 18 or older
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12.4%
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0%1'2'4% Avg. Miles/Day

11.8% Diiving.
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E| i|
&

0:55

—» 32.1

e PHOENIX

5
366,989 9.9%

a

W PHOENIX

Qual Intab 247

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
85282 8.64%
85224
85353
85021
85225
85204
85019
85296
85254
85210
85382

1

1.81%

6.74%
1.63%

|

4.67%

3

2.01%

4.12%
1.70%

85044

m% 1.35%
3%

1.13%
s 0.70%

1.10%
EERSL  0.91%
85142 i 2 %
r 1.06%
.35%

(Radio Stations: KUPD-FM)

Top-26 Employment Zip Codes: Adults 18 or older
7.33%

85224
85282
85019
85281
85353
85207
85225
85204
85208
85338
85295
85382 G
85027
85301
85260
85017
85226
85206
85215 pAzem
85296
85381
85016
85043
85009
85004
85284
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HUBBARD
RADIO

. 399,604 or 37.7% of Adults 18 or older who Listened to HUBBARD RADIO in the past 7 days read
Direct Mail Advertising (excluding Catalogs) for an average of 7.7 minutes every day representing
30.7% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Catalogs

Magazines

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

E&
ma
Mﬂm
-
e | TRy

» who Listened to HUBBARD RADIO in the past 7 days

who Listened to HUBBARD
RADIO in the past 7 days.

m PHOENIX

Local Daily
Newspaper(s)
(sunday)
120

New York Times
unday)
93

‘Wall Street Journal

Local Daily

Newspaper(s)
(Daily) (Daily+Sunday)
87 83

Direct Mail

Advertising
(excluding
Ca :ames)

Local Daily

Newspaper(s)

(Daily Magazines
74

Local Baily
Newspaper(s)
(Sunday)
136

New York Times (Sunday)
143

New York Times (Daily)
11

New
(Daily+Sunday)
100

‘Wall Street.
Joumnal (Daily)
130

Local Daily
Newspaper(s)
(Daily
9.7

Direct Mail

Magazines
79

Catalogs
35

All Local....

m who Listened to HUBBARD RADIO in the past 7 days

= PHOENIX

Avg. Week Ad-Supported AII Prmt Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Catalogs - 0:09 0:12
Magazines who Listened to HUBBARD PHOENIX
RADIO in the past 7 days
Books
# who Listened to HUBBARD RADIO in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 586

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

New York Times
(Sunday)
93

USA Today (Daily)

New York Times
(Daily+Sunday)
88

Wall Street Journal (Daily}

Local Daily

t Mail Advertising
ing Catalogs)
7.7

Local Daily
(Daily
74 68

paper(s) Magazine

New York Times
(Sunday)
143

Wall Street Journal
USA Today (Daily) (Daily)
141 13.0

New York Times

(DailysSunday)
100

Local Daily

New York Times
(Daily)
111

Magazines

79

Direct Mail
Advertising
(excluding
Catalogs)
75

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.
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1440 AM

. 37,553 or 26.1% of Adults 18 or older who Listened to KAZG-AM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8. minutes every day representing 33.1% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time Spent.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Books

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All

All Local Weekly Newspapers
Print Media: Adults 18 or older

M
m

New York Times (Daily)
New York Times (Daily+Sunday)
USA Today (Daily)

New York Times (Sunday)

PR 3%

Lacal Daily

| UsAToday (Daily)
78

Local Daily
Newspaper(s)
(Daily+Sunday)

Local Daity New York Times

Newspaper(s) (Daily
73
-
Direct Mail

Advertising
{excluding Catalogs)

Catalog
aaeari s
Magazines 23

Wall Street
Journal (Daity)

New York Times (Sunday)
143

Local Baily
Newspaper(s)
(Sunday)
136

‘Wall Street.
Joumnal (Daily)
130

Local Daily
Newspaper(s)
(Daily Magazines
9.7 79

New York Times (Daily)
11

Direct Mail Catalogs

New 35
(Daily+Sunday)

Catalogs who listened to KAZG-AM in the PHOENIX Newspapet(s) (Sunday)
past 7 days 13 77 56 100 Al Local...
wogsines PR ek S
# who Listened to KAZG-AM in the past 7 days ® PHOENIX m who Listened to KAZG-AM in the past 7 days = PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
% Time Spent

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons:
Direct Mail Advertising (excluding Catalogs) m m
Local Daily Newspaper(s) {Daily mm
S e T o
Local Daily Newspaper(s) (Sunday) m
Wall Street Journal (Daily) m

All Local Weekly Newspapers

Local Daily Newspaper(s) (Daily+Sunday)

New York Times (Daily)
ork Times (Dail Avg. Hours+Minutes/day with Ad-

M %ﬁ Supported Print Media: Adults 18 or olderm

New York Times (Daily+Sunday)

USA Today (Daily)
New York Times (Sunday) M
Cataogs EH

5%

Magazines "2.3% wha Listened to KAZG-AMin PHOENIX
o D% the past 7 days
sooks i 0:0% 0.0%
® who Listened to KAZG-AM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 70
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

New York Times
(Sunday)
94

New York Times
(Daity+Sunday) USA Today (Daily)
K New York Times
{Sunday)
143

Wall Street Journal
(Daily)
5.6

Magazines

USA Today (Daily)
51 141

New York Times (Daily)
63

New York Times
(Daily)
11

(Daily+Sunday) Magazines
100 79

Direct Mail
Advertising
Wall Street Journal (excluding
(Daily) Catalogs)
13.0 9, 75

Local Daily

= who Listened to KAZG-AM in the past 7 days

(Radio Stations: KAZG-AM)

mPHOENIX
* Share of Everything



ARIZONA'S
ALTERNATIVE

93

ALT x AZ

. 139,788 or 36.% of Adults 18 or older who Listened to KDKB-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 8.1 minutes every day representing 30.9% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Catalogs

Magazines

s

S — .
m
S —r
A
M‘
&

Hm
MHW
e |
e 3%

# who Listened to KDKB-FM in the past 7 days

Avg.

who Listened to KDKB-FM in the
past 7 days

% Time Spent.

Hours+Minutes/day with All
Print Media: Adults 18 or older

!ggg R

Local Daily
Newspaper(s)
(sunday)
111

Local Daily
Newspaper(s)
(Daily+Sunday)
77

(excluding
Wall Street journal otk

(Daity) 81
99 .

Magazines
94

Local Daily
New York Times Newspaper(s)
Sunday) (Daity
83 68

New York
Times (Daily)
6.3

Local Daily
Newspaper(s)
(Sunday)
136

New York Times (Sunday)
143

New York Times (Daily)
11

Local Daily

Newspaper(s)

(Daily+Sunday)
100

‘Wall Street.
Joumnal (Daily)
130

Local Daily
Newspaper(s)
(Daily
9.7

Direct Mail

Magazines
79

Catalogs
35

All Local....

W PHOENIX

= who Listened to KDKB-FM in the past

7 days

m PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Pessons:

_ua.
Cosaa ] acid

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Catalogs - 009 0:
Magazines who Listened to KDKB-FM in PHOENIX
the past 7 days
Books
# who Listened to KDKB-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 219

Wall Street Journal
(Daily)
99

Local Daity
Newspaper(s) USA Today
(Daily+Sunday) (Daity)
77 76

Magazines
9.4

New York Times (Sunday)
83

New York Times
{

New York
Times:

63

New York Times
(Sunday)
143

Wall Street Journal
(Daily)

USA Today (Daily)
141 13.0

New York Times

(DailysSunday)
100

Local Daily

(Dsity)
11

Magazines
79

Direct Mail
Advertising
(excluding
Catalogs)
75

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

m who Listened to KDKB-FM in the past 7

days

® PHOENIX

* Share of Everything

(Radio Stations: KDKB-FM)
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KSLX

. 249,458 or 43.6% of Adults 18 or older who Listened to KSLX-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.6 minutes every day representing 35.1% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

m

T —— virm
S — 1
-!m

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)
Books

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

All Local Weekly Newspapers
New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)
Mew sk Tine i) 010
Catalogs m . 3, 2%26 who l.ister;:is :1; :z:—m inthe PHOENIX
o PR 334

» who Listened to KSLX-FM in the past 7 days m PHOENIX

Time Spent.

M

<

Local Daily
Newspaper(s)
(sunday)
114

Local Daily
Newspaper(s)
{Daily+Sunday)

New York Times
(Daily)
94

Direct Mail
Advertising
(excluding Catalogs)
76

Local Daily
Newspaper(s)
(Daify
70

Magazines

Local Baily
Newspaper(s)
(Sunday)
136

New York Times (Sunday)
143

New
(Daily+Sunday)
100

New York Times (Daily)
11

‘Wall Street.
Joumnal (Daily)
130

Local Daily
Newspaper(s)
(Daily Magazines
9.7 79

Direct Mail Catalogs

35

All Local....

m who Listened to KSLX-FM in the past

7 days

= PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.
% Time Spent

Total Persons.
e
Sl . — =
e . T

IMIM'
ol 255
&33"

Local Daily Newspaper(s) (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers
New York Times (Daily)

Avg. Hours+Minutes/day with Ad-
New York Times (Daily+Sunday)
USA Today (Daily)

New York Times (Sunday)

Catalogs

mo:oomm ECEEEN ¢

Magazines m. % 1& who Listened to KSLX-FM in the PHOENIX
SRl . past 7 days
wooks i 005
®who Listened to KSLX-FM in the past 7 days W PHOENIX

PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 281
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Supported Print Media: Adults 18 or olderm

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o
(1454
]

M

.0%

New York Times Direct Mail

{DailysSunday) Local Daily
9.0 CEmT
(Daity+Sunday) Catalogs)

73 76

Wall Street Journai
(Daily)
73

New York Times (Sunday)

Local Daily Newspaper(s)
USAToday (Daily) (Daily
84 7.0 64

Magazine

New York Times
(Sunday)
143

Wall Street Journal
(Daily)

USA Today (Daily)
141 13.0

New York Times
(Daily)
11

(DailysSunday)
100 79

Magazines

Direct Mail
Advertising
(excluding
Catalogs)
75

Local Daily

m who Listened to KSLX-FM in the past 7 days

(Radio Stations: KSLX-FM)

soefa.ai

W PHOENIX

* Share of Everything
for Anything _



'S ROCK

. 64,865 or 16.6% of Adults 18 or older who Listened to KUPD-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 29.5% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspa per(s) (Sunday)

Books

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)
Catalogs who Listened to KUPD-FM in the PHOENIX
past 7 days
Magazines
u who Listened te KUPD-FM in the past 7 days B PHOENIX

m

O ——— 7
S —
_l!!!l'

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

% Time Spent.

m
m

New York Times.
{Sunday)
11

Local Daily
Newspaper(s)
(Daily
80

Local Daily
Newspaper(s)
(sunday)
14.6

Local Daily
Newspaper(s) New York

Times (Daily)
75

Wall Street Journal
(Daily)
92

Magazines
7.7

Direct Mail
Advertising
(excluding
Catalogs)
75

Local Baily
Newspaper(s)
(Sunday)
136

New York Times (Sunday)
143

New
(Daily+Sunday)
100

New York Times (Daily)
11

‘Wall Street.
Joumnal (Daily)
130

Local Daily
Newspaper(s)
(Daily
9.7

Direct Mail

Magazines
79

Catalogs
35

All Local....

= who Listened to KUPD-FM in the pa

st 7 days

m PHOENIX

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg

D ——r [

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Wall Street Journal (Daily)

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

m_m
m
FH

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older

2
(1454
(7]

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

L7
o

Local Daily
Newspaper(s)
USA Today (Daily)
¥ 9.7

Wall Street Journal (Daily)
92

Magazines

7.7

New York Times ocal Daily Newspaper(s)
(Sunday) (Daity
111 80

(Daily+Sunday)

New York Times
(Daily+Sunday)
83

Direct Mail Adve:

New York Times
(Sunday)
143

Wall Street Journal
(Daily)

USA Today (Daily)
141 13.0

New York Times

(DailysSunday)
100

Local Daily

(Dsity)
11

Magazines

79

Direct Mail
Advertising
(excluding
Catalogs)
75

m who Listened to KUPD-FM in the past 7 days

® PHOENIX

cosor: N R 010
Magazines m‘l'zsgﬁ% who Listened to KUPD-FM in PHOENIX
e - the past 7 days
ook P 998
#® who Listened to KUPD-FM in the past 7 days W PHOENIX
PHOENIX Metro Scarborough R1 2026: Feb25-Feb26 Qual Intab 247
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HUBBARD
RADIO

Websites

Social Media

Direct Mail

Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions”

P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

34.8%

36.8%

29.6%

21.8%

15.0%

Local AM/FM Radio

16.5%

Local Broadcast TV

Audio Streaming Services

15.8%

Video Streaming Services  preioe =T
Newspapers | 418,050 11.3% -
Billboards [Sancic T
W P18+ who Listened to HUBBARD RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Quallntab: 586 f‘ * Share of Everything
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1440 AM

927 Advertising Actions
KAZG

P18+ who Listened to KAZG-AM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Social Media 1,360,508 36.8%

Direct Mail gyfey ' 29.6%

Websites

Broadcast, Cable, & Sat TV

21.8%

Cable TV Networks

15.0%

o1 LSl
(42} (=] T
o= 5
o o
10 = -
N (4)]

Local Broadcast TV SE i

Newspapers 11.3%

s 19 (9
[} = | [o4]
L &L W
[=] (=] oy
%] a o
(¢35} = (=)

Video Streaming Services 13 20

Local AM/FM Radio

(23
=
=
(=]
()
A

16.5%

Audio Streaming Services

| 469,507 12.7%
Podcasts gfremn e PHOENIX
. 594
Billboards s 10.4%
® P18+ who Listened to KAZG-AM inthe past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Quallintab: 70 * Share of Everything
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(Radio Stations: KAZG-AM)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks
Podcasts

Video Streaming Services

Audio Streaming Services

“Advertising Actions”

P18+ who Listened to KDKB-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

36.8%

34.8%

29.6%

21.8%

15.0%

B
o] .
o
=
w
B

13.2%

13.4%

12.7%

Local AM/FM Radio

16.5%

Local Broadcast TV
Billboards

Newspapers

PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Qualintab: 219

11.3%
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B P18+ who Listened to KDKB-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
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KSIX]

P18+ who Listened to KSLX-FMin the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)

Websites

Social Media

| 1,360,598

Direct Mail 1001623

Local AM/FM Radio

| 610,064

Audio Streaming Services gy 1575
Podcasts g 13.2%
Cable TV Networks 554,032 15 %

Newspapers

| 418,050 11.3%

Video Streaming Services PHOENIX
Billboards

M P18+ who Listened to KSLX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Websites
Social Media
Direct Mail

Broadcast, Cable, & Sat TV

“Advertising Actions”

P18+ who Listened to KUPD-FMin the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,284,040

34.8%

| 1,360,598
| 1,091,823 29.6%

804,015 21.8%

Local AM/FM Radio

610,064

Local Broadcast TV

Audio Streaming Services
Video Streaming Services
Cable TV Networks
Newspapers

Podcasts

Billboards

PHOENIX Metro ScarboroughR12026:Feb25-Feb26 Quallintab: 247
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583,400 15.8%

| 469,507 12.7%
| 493,028 13.4%

| 554,032 15.0%

| 418,050 11.3%

| 486,194 13.2%

384,645 10.4%

m P18+ who Listened to KUPD-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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